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F I E L D  T R I P S  
L O C AT I O N - B A S E D
T O W A R D S  E - M E T H O D S

M O B I L E  M O O C S  A N D  C O L L A B O R AT I O N
• Crowd Sensing 
• Crowd Sourcing 
• Crowd 
Commissioning
Mobile and Accessible Learning for MOOCs: 
 http://jime.open.ac.uk/article/10.5334/jime.ai
F O R  T H E  H E A D T E A C H E R
M O B I L E  C O L L A B O R A T I V E  L E A R N I N G

C H O O S E  R E L E VA N T  F U N C T I O N S  F O R  
TA B L E T
• planners, notifications, news, schedules 
• personal information collections 
• contextualised information filtering 
• mobile games relevant to curricula 
• let them play





F U N C T I O N :  D ATA C O L L E C T I O N
http://www.evernote.com/
http://audioboo.fm/
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F O S T E R  R E F L E C T I O N  . . .
D E S I G N  E M B E D D E D  I N  C O N T E X T  T O  …
Tabuenca, B., Kalz, M., Ternier, S., & Specht, M. (2015). Stop and think: 
Exploring mobile notifications to foster reflective practice on meta-learning. 
Learning Technologies, IEEE Transactions on, 8(1), 124-135.
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mobile LA trackers …
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D E S I G N  N E W  F E E D B A C K  L O O P S  F O R  …
Goetz, T. (2011). Harnessing the Power of Feedback Loops | Magazine. wired.com. Retrieved 
August 22, 2011, from http://www.wired.com/magazine/2011/06/ﬀ_feedbackloop/5/
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S O M E  C A S E  S T U D I E S
Florence case Amsterdam case Hostage case
Game  
design
Scavenger game Adventure game Decision game
Delivery 
Channel
augmented reality augmented virtuality augmented reality
Pedagogic 
approach
situated learning expository learning learning through 
decision taking
C R E AT E  C U R I O S I T Y  . . .
T H I N K  U P S I D E  D O W N  T O  …
T O  C R E AT E  O W N E R S H I P  . . .
L E T  S T U D E N T S  TA K E  R E S P O N S I B I L I T Y  F O R  T H E I R  G O A L S  …
# 1  R E S E A R C H  M E T H O D O L O G Y  
A N D  S U S TA I N A B I L I T Y
F O R  B U I L D I N G  A  C O M M O N  G R O U N D  
W I T H  Y O U R  “ C L I E N T S ”
D E V E L O P  Y O U R  T E C H N O L O G Y  A G I L E  . .
user scenarios, early 
prototypes, early user 
f e e d b a c k , f o s t e r 
c o m m u n i c a t i o n 
between developers, 
e n d u s e r s a n d 
managers
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D E S I G N
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D E S I G N - B A S E D  R E S E A R C H
D O  I T E R A T I O N S  O F  P R O T O T Y P E S  …
L AY E R E D  A D O P T I O N
A D O P T I O N  O F  I N N O VA T I O N  I S  C R I T I C A L  …
A L I G N  W I T H  D E V.  L I F E - C Y C L E
M E A S U R E  T H E  R I G H T  T H I N G  A  T I M E  …
40
Experimental Designs ...
• focus on the core idea for a measurable 
effect in a real experimental design
T E L  I N  M U LT I - VA R I AT E  C O N T E X T
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